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Welcome to AOT in Action, your weekly e-newsletter from the Arizona Office of Tourism (AOT).  

A Message from the Director: 
Good morning.  
 
I recently joined Mary Rittmann, AOT’s Director of Travel Industry Marketing, in Mexico City 
to host a breakfast for several travel agents, updating them on the latest Arizona travel news and 
promoting our Arizona destinations. One of the most exciting new developments in this market 
has been the addition of a daily nonstop flight from Mexico City to Phoenix on Aeromexico. We 
had a productive meeting with representatives from this airline to discuss initiatives for the 
upcoming year. Mexicana has also announced service between Mexico City, Guadalajara and 
Phoenix in the upcoming year, so we met with airline officials to discuss potential partnerships 
surrounding the launch of the service.  In addition to the daily service on U.S. Airways, these two 
new flights are essential in helping to increase our tourist visitation from Mexico. Research has 
shown us that there is a direct correlation between nonstop air service between Arizona and 
Mexico and the number of Mexican overnight visitors. We look forward to continuing the 
dialogue with these airlines and working with the travel industry in Mexico to ensure the success 
of these flights.   
  
This week I’m attending the Travel Industry Association’s International Pow Wow in Anaheim 
along with several AOT staff members and our international representatives. More than 5,000 
delegates from 70 countries around the world will be at the event to increase international 
visitation and to get the word out about all the vibrant variety the Grand Canyon State has to 
offer. 
 
 
Have a great week.  

 

  



 

Margie A. Emmermann 
Director 
Arizona Office of Tourism 

  

AOT News Flash 
 
SAVE THE DATE: Arizona Tourism University Presents “How to Conduct a 
Visitor Survey” 
Please mark your calendar of the next installment of Arizona Tourism University (ATU) 
workshops entitled “How to Conduct a Visitor Survey.” During the “How to Conduct a Visitor 
Survey” workshop, AOT will provide participants an understanding of the importance of tourism 
research and how to analyze the tourism data that already exists. In addition, AOT will offer step-
by-step instructions on how to conduct a visitor survey, from developing survey objectives and 
designing the appropriate questions, to data entry and analysis. Workshop participants will have 
the opportunity to review all types of tourism research with AOT staff to gain a better 
understanding of how this information can be applied to their marketing activities. All workshops 
are complimentary. To register for one of the workshops, please contact Sarah Martins at 602-
364-3687 or via e-mail at smartins@azot.gov.   
 
April 24, 2007 
1 p.m. – 3 p.m.  
La Quinta Inn & Suites 
2015 South Beulah Blvd          
Flagstaff, Arizona 86001 
 
April 26, 2007  
1 p.m. – 3 p.m.  
White Stallion Ranch  
9251 West Twin Peaks Road 
Tucson AZ 85743 
 
April 27, 2007 
10 a.m. – 12 p.m.  
Glendale Civic Center  
5750 West Glenn Drive 
Glendale, AZ 85301 
 

Trippin’ with AOT 
 
Arizona Well Represented at ITB Berlin 2007
Hylton Fothergill, Travel Industry Marketing Manager and Jacki Mieler, Director of the Media 
Relations and Communications division attended Internationale Tourismus Boerse (ITB) held 
March 7 – 11, 2007 in Berlin, Germany. ITB is the largest travel tradeshow in the world, 
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attracting more than 10,000 exhibitors from 181 countries, 90,000 travel industry professionals 
and 68,000 consumer visitors. AOT staff members were joined by representatives from the 
Scottsdale, Tucson and Flagstaff Convention and Visitors Bureaus and the Best Western Grand 
Canyon Squire Inn. There were 27 pre-scheduled appointments where information was gathered, 
compiled and shared by all delegates resulting in 22 leads, 21 marketing opportunities and 12 
requests for promotional materials.  In addition, the delegation met with more than 40 journalists. 
To obtain a copy of the report, please contact Kristy Swanson at 602-364-3696 or via e-mail at 
kswanson@azot.gov.
 

Industry News 

Survey: Boomers Have Money, Aren’t Afraid to Spend It
Far from being cowed by the growth in technology, the aging baby boom generation has 
embraced the Internet and everything related to it, and enjoys spending time online and surfing 
interesting Web sites says an article in BrandWeek. That’s the crux of a new study by 
BoomerEyes, a leading boomer research and demographic intelligence company that studies baby 
boomers and their influence on American society and the economy. In a report out this week, 
BoomerEyes highlights some of the points of its survey of 1,110 respondents. Among the 
findings: 

• Nearly 40 percent of those with kids said they’re now “Empty Nesters”;  
• In addition to having the time to do what they want and when, the Empty Nesters also 

report financial freedom. On average, they said they have $315 more per month to spend;  
• It’s not all easy living. Financial concerns top the list of worries of 47 percent of those 

asked, and another 20 percent worry about family and health/diet;  
• Some 71 percent of 50-64 year olds and 84 percent of 30-49 year olds report high Internet 

usage. Even among those 65 and over, regular Net usage is reported by 32 percent;  
• Boomers who took the online survey say they most often shop online for travel (58 

percent), books (57 percent), clothes (57 percent) and electronics (50 percent);   
• Respondents have adopted healthy eating habits including reading nutrition labels (50 

percent), eating smaller meals (43 percent), changing their diet to maintain their weight 
and stay healthy (41 percent), eating low-fat foods (37 percent), and monitoring their carb 
intake (29 percent).  

 
Tax Bites on Travelers Go Deeper 
For all the complaints travelers have been voicing about delayed flights, declining service, 
crowded planes and invasive security procedures, there has been comparatively little outcry about 
another trend: escalating taxes on flights, car rentals and hotel stays. But, reports The New York 
Times, travel companies and trade associations are beginning to reach for the megaphone on their 
customers’ behalf, protesting the growing cost of taxes, many of them financing initiatives that 
have nothing to do with travel. “It’s probably our No. 1 legislative issue at the moment,” said Bill 
Connors, executive director and chief operating officer of the National Business Travel 
Association, a trade group. “Local politicians have this idea that travelers are an easy cash cow 
because they’re not there to vote. But it’s a form of taxation without representation.” In 
partnership with major car rental companies, the association has focused on fighting high taxes on 
car rentals and has tried to raise awareness by lobbying state and local officials. Taxes and other 
charges passed along by car rental companies, like vehicle licensing fees, raise the average rental 
bill 28 percent at airport locations, according to Travelocity, the online travel agency. These taxes 
and fees can exceed 50 percent at airports in Kansas City, Dallas, Atlanta and Seattle. Industry 
analysts say more municipalities are taxing rental customers to pay for local projects like sports 
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stadiums, convention centers, public transportation improvements and even a rodeo arena. As of 
last October, there were “something like 86” special taxes and surcharges around the country 
levied on car rentals, and another 48 were being considered, said Neil Abrams, president of the 
Abrams Consulting Group, which follows the car rental industry. As an example, Mr. Abrams 
cited a proposal to increase the tax on car rentals in Racine, WI, by $13 a rental to help finance a 
commuter rail line. “They see the rental customer who does not vote in local elections as 
basically an oil well with untapped resources,” he said. 
  
US Airways Fights to Keep Valued Passengers  
After US Airways stumbled its way through a changeover of its reservations system and a 
paralyzing ice storm last month, CEO Doug Parker conceded that the Arizona-based airline risked 
losing passengers if it didn't get its act together. "You can run a substandard airline for a short 
period of time, but you can't do it for a long period," he said. Now the question for US Airways 
and its shareholders is: How long is too long? Some business travelers appear to be running out of 
patience. An organized and vocal group of flyers is threatening to bolt en masse, taking several 
million dollars' worth of its annual business. (Page 9B, USA Today) 
 
Rising Gas Prices Don’t Dent Driving Habits  
As gasoline prices once again edge toward $3 a gallon, U.S. motorists are reacting with 
everything from indifference to outrage. But on the whole, they don't appear to be driving any 
less. In fact, despite a 10-week run-up in pump prices, Americans continue using more gasoline 
this year than they did in 2006, according to a Department of Energy report. The trend suggests 
Americans may be getting used to paying more for a gallon of gasoline than they did a few years 
ago. But if prices top the $3 mark nationwide--as they already have in California and several 
other Western states--U.S. consumers may start to consider adjustments in their routines, analysts 
said. (Houston Chronicle.com/Business) 
 
San Antonio Looking to Increase Mexican Visitation
San Antonio is launching a Mexican marketing program to make up ground the city has lost to 
Houston and Dallas in the last several years, city and county officials said at a news conference 
Tuesday. The ultimate goal is to increase spending in the city by Mexicans, who already spend $4 
billion a year in Texas. As part of the plan, the city hopes to increase the number of direct flights 
between Mexico and San Antonio. (Houston Chronicle.com/Business) 
 
U.S. Lost Market Share from UK and Germany 
The U.S. was less competitive and lost market share in the U.K. last year, with year-end bookings 
and travel demand 1 percent to 3 percent below 2005 levels, according to a new survey from the 
Travel Industry Association. The U.K. travel outlook for 2007 winter and spring seasons is 
projected to remain flat compared, according to the TIA Travel Trade Barometer, a trade-based 
survey. The U.S. also lost market share from Germany last year and year-end 2006 bookings were 
flat, despite a 1 percent to 3 percent growth in that country's overall outbound long-haul travel. 
But the outlook for the first and second quarters of 2007 is expected to be more positive, with half 
the trade projecting growth in travel to the U.S. Of the three markets measured, Mexico continues 
to be the strongest performer, with year-end bookings growing 4 percent to 9 percent, on average, 
compared to 2005. That growth continues into the first quarter of 2007, with bookings projected 
to increase 1 percent to 3 percent. For more details, call 202-408-2183. (Special to TA) 
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